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WCO President Kathy
Vander Kinter with
members Joe and Jared
Nemetz. Shop visits like
this helped develop survey
questions

WCO Member Survey
By Maria Woldt, WCO Executive Director

You have had a busy year - and for
many of you, it’s not quite time to slow
down for the winter. But soon - you
will all have some time to catch up
with family, odds and ends around the
shop and maybe even take some time
off!

In the last issue of the newsletter, we
introduced the idea of the upcoming
WCO member survey. A committee
of WCO volunteers together with our
legal counsel at Twohig, Rietbrock,
Schneider & Halbach developed a
survey that covers a wide variety of
topics - including rate information.
However, rates are only one aspect
- and some might argue one of the
lesser important. Over the last year,
I've had the chance to talk to WCO
members about the grand challenges
they face in their businesses. The
conversation almost always leads to

Just a few minutes of your time:

employees, safety and regulations.

Our goal with the member survey
is to help you improve best practises
and ultimately improve the quality
and consistency of custom farming
services.

While we are all interested in
the financial ratios related to
custom farming services - data
regarding safety, training, employee
management and marketing could be
more influential.

You can access the survey from this
link: http://bit.do/WCO. We will also be
sending the link via email. Thank you
in advance - we can’t wait to present
the results.

Take the WCO
member survey at

http://bit.do/WCO

WWW. WISCUSTOMOoperators.org

IN THIS ISSUE:
WCO Member Survey....................
President’s Cab.............ccccoeveenne.
WCO Seeks BOD Members..........
WCO Sponsors.........ccuveeeeeeiveeennn.
Feature: Settling for Less..............
Membership Incentive...................
Alfalfa TipS.....cccoeeeeeiiiieee e
IoH Lighting & Marking..................
Event INfo.......cccooviieiiiiiiiiiece,

Membership Reminder..................

UPCOMING EVENTS:

Forage Symposium
January 25-27, 2016

Chula Vista Resort
Wisconsin Dells, Wisconsin

WCO Safety Certification Program
March 2016
Location TBA

CONTACT WCO:

General Information:
info@wiscustomoperators.org
(608) 695-4372

Membership or Sponsorship:
Maria Woldt - Executive Director
execdir@wiscustomoperators.org
(608) 577-4345
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From the

President’s Cab

By Kathy Vander Kinter
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Your opinion matters - Contact us!

President — Kathy Vander Kinter, kvanderkinter@gmail.com
Vice President — Cole Olson, cole.olson@plantpioneer.com
Secretary/Treasurer — Troy Meyer, troy.meyer@meyermfg.com
Director at Large — Bryce O’Leary, boleary@localnet.com
Director at Large — Isaac Lemmenes, lemboys@hotmail.com
Director at Large — Dick Kraus, richopper@gmail.com
Corporate Rep. — Adam Danzinger, adam.danzinger@claas.com

Honorary Representatives

Kevin Shinners, UW-Madison, kjshinne@wisc.edu
Matt Digman, Kuhn North America, matthew.digman@kuhn.com

WCO seeks corporate and at-large directors;

Committee members

Run for the Board!

WCO is looking for Board of
Director nominations. Elections
will take place at this year’s
annual meeting on January 27,
2016, held in conjunction with
the Symposium event at Chula
Vista Resort in Wisconsin
Dells. Directors must be
members of WCO and serve
three year terms and with no
more than two consecutive
terms.

This year, WCO members
will elect a corporate and at-
large director.

Join a Committee!

Looking to get involved in
a specific area of WCO?
Consider joining a committee.
Any WCO member or sponsor
can join one of the following
committees:

scholarship
education
safety

media
membership
special projects

Contact Maria Woldt,

Executive Director at
execdir@wiscustomoperators.org

or (608) 577-4345.

A freshly packed drive-over pile is a thing of beauty!
Photo by WCO at Dairy Dreams, LLC, Casco



Thank You WCO Sponsors!

Platinum

Agri-King

Claas of America

Kuhn North America
New Holland Agriculture
Vanderloop Equipment
Vita Plus Corporation

Gold

Ag-Bag

Badgerland Financial

Bag Man LLC

Denmark State Bank
Dohrmann Enterprises, Inc.
Grouser Products

H & S Manufacturing Co. Inc.

WCO PARTNERS

Silver

Deaton Nutrition Inc

Ecosyl Products Inc.

Forage Storage Solutions LLC
Frontier Ag & Turf

Krone Wisconsin

Riesterer & Schnell, Inc.
Ritchie Implement, Inc.
Tractor Central LLC

Hydro Engineering
Komro Sales & Service

7 . /
Meyer Mfg Corp It's Time to Renew!

s WCO sponsorships expire in
Oxbo_ International December. Notices are sent via
Poettinger US Inc mail and e-mail. Please remember
Safe-T-Pull to renew your sponsorships
Scherer Corrugating & Machine  before the end of 2015 - important
Swiderski Equipment Inc. Symposium discounts depend on it!
You can also renew and pay online
at www.wiscustomoperators.org

NEW

FROM ENHM _.';

FASTER UNLOADING,
IMPROVED MATERIAL BREAKUP

7336 Old 141
Lena, WI 54139

W2834 Dundas Rd.
Brillion, WI 54110

BRILLION, WI
920.989.1517

LENA, WI
920.829.5131 e } o
L]

- Y 57 eon / "h :
SLC 100 SERIES PROTWIN® SLINGER®
SIDE-DISCHARGE SPREADER

KNIGHT
INVEST IN QUALITY®
¢ Adjustable hammer shroud for faster and more consistent spreading
¢ Twin-auger design eliminates material bridging

¢ Fully enclosed oil bath for low maintenance and long life

¢ Optional scales for precise monitoring and nutrient tracking
3200, 4100 and 5000 gallon capacities ® truck & trailer models
KuhnNorthAmerica.com fg@
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BUSINESS TOOLS

Settling for less
By Tom Wall, The Dairy Coach™

Do you know anyone who would get
on a plane being flown by the “least
drunk” pilot, marry the only single
person left in their town, or hire the
cheapest heart surgeon they can find?
Probably not.

Nonetheless, every time we make
a decision, we find ourselves settling
for something. And if you’re like most
people, you probably think settling
is a bad thing. But that’s not always
the case. Sometimes you’re not able
to or willing to invest any more time,
money, energy, passion, or talent to
find what you really want or need.
In those cases you opt for a “good
enough” version of what you originally
sought.

Against your own best judgment,
you choose the cheapest, or the most
convenient, or the friendliest, or the
most available, or the fastest. You
take the path of least resistance and
make a decision that simply focuses
on getting the job done. Then when
it doesn’t work out, you’re tempted to
complain that you got a bad deal.

But if you’re truly honest with
yourself, you’ll admit that chose to
settle for what you believed was the
best option at the time. Unfortunately,
most people give up before reaching
the actual “end-of-the-road”. They
believe they’'ve exhausted all of their
resources when they actually haven't.
They quit before finishing the entire
sentence.

Have you ever convinced yourself
that the following sentence is true?...
“This is the best we can find.”... Then
realized that it’'s not true until you
finish the sentence with one or more
of the following...

+ for the money we want to spend.

« for the time we want to look.

« for the energy we can devote to it.

+ for the number of candidates we
care to consider.
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Ultimately, hiring and promoting
people tends to be a trade-off. And if
you’re like most people, the pressure
of urgency will probably convince
you to trade your long-term needs
for a short-term solution.

Tom Walll presented at the 2015 Forage Symposium. Just like
a farmer should not select the custom operator based on cost
alone or ‘who can get to it first’, Tom urges managers to have
a simple ‘people plan’ to help their team get work done!

« for the distance we want to search.

Ultimately, hiring and promoting
people tends to be a trade-off. And if
you’re like most people, the pressure
of urgency will probably convince
you to trade your long-term needs
for a short-term solution. Although
some business owners will continue
searching weeks or months to fill a
key role, most will simply opt for the
most available and expedient option
without realizing they created and
imposed limits on themselves by not
reaching farther or trying harder.

It’s your business and the stakes are
always high. Are you willing to invest
in finding what you truly need, or will

you settle for something less?

Tom Wall owns and operates Dairy
Coach, LLC a coaching, training and
consulting venture focused on the
Dairy Industry. As his business name
suggest, Tom is known as “The Dairy
Coach”, and he speaks to national
and international audiences about the
importance of helping people reach
their full potential. Tom presented to
a standing-room-only audience at the
2015 Forage Symposium. Contact
Tom at tom@dairycoach.com



Sign Up New WCO
Members and Save!

Don’t forget - WCO has a membership incentive program!
If you sign up a new member and they list your name on the

paper application or online, you receive $25 towards your BEST-IN-CLASS

2016 membership. Sponsors can participate also. Simply CHOP Q“AL.TY
1 1 N o
list your company name on the “referred by” line and earn
money towards your 2016 sponsorship. New Holland FR Series Forage Cruiser self-propelled
. . . forage harvesters feature industry-leading HydroLoc™
Incentive not to exceed costofmembershlpo.rsponsorshlp. eedroll drivolCEIMINMNNNRNE. i op
We already have members and sponsors taking advantage length regardless of crop type and load variations. And,
of the program. He|p WCO grow our membership! the Variflow™ system allows you to tailor crop flow to
conditions by altering the position of the blower. It provides
® © © © © © © © © © © © 6 © 0 © 0 © o 0 o0 O one corn and two grass settings. Now that’s SMART!
Welcome to WCO See the FR Forage Cruiser [ ‘p
. firsthand at your local \ ‘“Ewll()ll“"n
General Members ($50/year) derive New Holand dealer. S AGRICU [T
their income (whole or part) from custom www.newholland.com/na h
farming. Receive full voting rights and
featured on website with business © 2015 CNH Industrial America LLC. All rights reserved.
information.

Associate Members ($50/year) support
the custom farming industry, but do not
engage in custom farming themselves.

Name:

Business Name:

Address:

City: State: b THE PREMIER FORAGE AND GRAIN
TREATMENT PROGRAM

Email Address:

Website: Silo-King® is the ONLY forage additive
Home Phone: which is specifically formulated to
Cell Phone: enhance Feed Efficiency!
Membership Type: —_ General ____ Assoc. % Reduces Dry Matter Loss % Increases Digestibility

s Improves Bunk Life % Limits Heating % Higher Energy
Amount Paid: Date:

Referred By: * Corn Silage ® High Moisture Cracked Corn ® Small Grains ©

* Hay ¢ Haylage & Balage °

Please return membership form

with payment to: CALL TODAY TO MAXIMIZE YOUR
Wisconsin Custom Operators, Inc. AGRI-KING\ [ORAGE & GRAIN
PO Box 567 KEY TO PROFIT POTENTIAL!
DeForest, WI 53532
Join and pay online at © 800-435-9560 | WWW.AGRIKING.COMM

www.wiscustomoperators.org
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BEST PRACTISES
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I't all starts here for alfalfa
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By Mike Rankin, Hay & Forage Grower Magazine
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It doesn’t matter where you hang
your hat or pay taxes, alfalfa will not
grow or be productive unless soil pH
is 6.5 or higher (preferably 6.8 to 7.0).
According to the Alfalfa Management
Guide (North  Central  Region
Extension Publication NCR 547),
“Liming is the single most important
fertility concern for establishing and
maintaining high-yielding, high-quality
alfalfa stands.”

Fall is the time of year for soil testing,
and once those results are known, it's
also a great time to get needed lime
applied and incorporated into the soil.

The primary reason alfalfa is a
relatively high soil pH crop is not
so much because of the plant, but
rather for the Rhizobium bacteria
that fix nitrogen for the crop. In
acidic soil conditions, bacterial
activity and nitrogen fixation become
compromised and alfalfa productivity
is severely impacted. Effectively,
the crop suffers from a bad case of
nitrogen deficiency.

Ed Rayburn, West Virginia University
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extension forage agronomist, also
notes that at low soil pH the solubility of
aluminum and manganese increases.
These minerals are toxic to plants and
aluminum ties up phosphorus and
makes it less available for root uptake.

The effectiveness of agricultural lime
for raising pH hinges on two primary
factors: purity and fineness of grind.
The purity of lime will determine how
much is needed to raise soils to the
desired pH. Fineness is a function
of how fast it will occur; course lime
sources being slower than fine ones.
Most state extension services have
information on how to determine the
neutralizing power of a particular lime
source.

I's most cost effective to apply lime
at least two years before establishing
alfalfa. The process of changing soil
pH takes time. Soils differ in their
native pH. Some limestone-based
soils maintain a pH near 7.0, other
soils hover at something below
6.0. In the latter case, it may not be
economically feasible to bring soil pH

L >0 |
early in
Columbus

the 2015 season at R & G Miller & Sons,

higher than 6.5. Again, check your
state’s extension recommendations.

Sometimes a low soil pH problem
isn’t discovered until after the alfalfa
is established. This is a situation that
requires a shift into rescue mode.
Though topdressing lime on alfalfa
is not typically recommended, few
other options remain if the alfalfa is
already established. Don’t expect
full productivity, but the alfalfa will
generally respond if a fine, fast-
acting lime source is topdressed. For
permanent pastures, topdressing is
also an option.

Though there are many management
factors to be considered for alfalfa,
none of them will overcome a low soil
pH. North, south, east or west, if you
grow alfalfa or want to grow alfalfa, it
all starts with a soil test to determine
soil pH.

Editor’s note: This article originally
appeared in Hay & Forage Grower
Magazine. Sign up for weekly updates
at www.hayandforage.com. Thank
you to Mike Rankin.




November 1 - loH Lighting and Marking
From the UW Center for Agriculture Safety and Health
& WI Department of Transportation

The smart, new JAGUAR 900 and 800 Series
forage harvesters deliver unmatched efficiency
and intelligent technology that let you chew
through fields faster than ever before.

Lighting and marking of implements of husbandry (loH) are
valuable safety features when operating on public roads. New
regulations will take effect November 1, 2015 but may be
followed at the present time. Many pieces of farm machinery
have already been manufactured with the lighting and marking See your CLAAS dealer to learn more.
requirements that are now reflected in Wisconsin law.

New rules for wide lIoH: As of November 1, 2015, self- LLHAS
propelled loH and farm equipment exceeding 12 feet wide
or that extend over the center of the roadway will have new www.claas.com

lighting and marking requirements. This is to ensure the safety
of loH operators and the other traffic on the road.

Lights or lamps must be activated at all times, not just
during hours of darkness.

*NOTE: Roadway widths vary. Standard lane width for
county and state roadways marked with a center line is 11 feet.
Therefore, an loH in excess of 11 feet wide would be “wide”.
Some town roads are 18 feet wide, making an loH wider than
9 feet subject to wide loH lighting and marking requirements.

Trailering loH: Provisions for transporting loH via trailer or
semi-trailer from farm to field, field to field, and field to farm
have been created. Any loH of any width can be transported
during hours other than hours of darkness. During hours of
darkness, the maximum width for any loH being transported

Employee-Owned

Put our proven products

by trailer is 8 feet, 6 inches. to work for your customers
Trailered loH must have: * Crop-N-Rich® Buchneri
* Crop-N-Rich Stage 2°
+ Yellow and red retroreflective tape with L. buchneri 40788
+ 2 flashing amber warning lights, visible to the front and - Crop-N-Rich &2

rear, activated during trailering

A rear-mounted slow-moving vehicle emblem

For loH wider than 12 feet, the amber strobe or beacon
or the 2 flashing amber warning lights mentioned above
must be activated.

« Silostop®

Subscribe to our Forage Foundations e-news
for the latest forage management expertise.

hitp://www.vitaplus.com/vita-plus-forage-foundations

View the complete lighting and marking requirements 800.362.8334 - www.vitaplus.com

including easy to read charts at http://bit.do/IOH
Custom News 7



W‘ Wisconsin Custom
Operators, Inc.

PO Box 567
DeForest, WI 53532

Save the Date!
2016 Forage Symposium

January 25-27, 2016
Chula Vista Resort
Wisconsin Dells, Wisconsin

Network with fellow
operators

Develop business
relationships

Learn the latest industry
innovations

Registration opens in December
www.wiscustomoperators.org




